
L



Beverly Hills Lifestyle Magazine is dedicated to the high 
end Lifestyle of today’s discriminating professionals. 
We are the leading voice of luxury. BHL offers new 
ideas and perspectives to all that is glamorous and 
elegant. We search the world for all that inspires: Elite 
Travel, Golf Destinations, Wellness Centers, Exotic 
Cars, Inner/outer Beauty, Designer Jewelry and 
Zen living. We focus on what our readership desires. 
 
Beverly Hills Lifestyle Magazine, published quarterly, 
caters to an upscale clientele. With clients from 
the West to East Coast, to Europe. We provide our 
readers with provocative articles and advertorials. 
 
BHL offers high quality and value for your advertising 
dollar. Our state of the art online magazine (bhlmag.
com) offers the advertiser the ability to reach their target 
market with a hyperlink from our webpage to yours. 
Our targeted readers are selected by location, lifestyle 
preference, professional position and income. We focus 
on growing your luxury business by offering Advertorials 
along with your full page ad. Advertising in Beverly Hills 
Lifestyle magazine will grow your luxury brand. 

DEMOGRAPHIC PROFILE

DISTRIBUTION

Average Household Income from $500,000 to 
$4 million plus
 
92% of our readers are worth $1 million plus
 
45% own a second home or luxury time share
 
Average Age 47 

Travels Regularly Domestic & Abroad
 
Enjoys Fine Dining & Fine Wine
 
Frequents Charter Jets and Limousine Services 

Drives Exotic Cars 

Visits Art Galleries

Visits Spas

Plays Golf

Circulation		                 40,000
Readership	              220,000

ABOUT

Beverly Hills Lifestyle Magazine / Your Guide to Luxury

vis
it u

s a
t w

ww
.bh

lm
ag

.co
m






	front_sheet
	about
	adspects
	deadline_rates

